Think of this page as an invitation: “The writers of Inc. magazine cordially invite you
to meet 26%* of the world’s most fascinating entrepreneurs....” We believe you will love
them (as we do) for their inspiring stories, their clever ideas, and their respectful treat-
ment of customers and employees. Join us in celebrating these remarkable individuals.

3 - 1 : n
w | i, kT Bacause with o, nc. celbrates is 2660 birthia days puf us in an aflacthonate moiad

Warren Brown | Diane von Furstenberg | Michael Dell | Frank Robinson | Julie Azuma | Michelle Cardinal & Tim Q'Leary
Craig Newmark | Ray Kurzweil | Katrina Markoff | Barry Steinberg & Craig Sumerel | Chuck Porter | Victoria Parham |

Trip Hawkins | Jim Sinegal | Tom LaTour | Martha Stewart | Fritz Maytag | Mitchell Gold & Bob Williams | lzzy & Coco
Tihanyl | Jack Mitchell | Tony Lee | Mark Meiton | Rueben Martinez | Mike Lazaridis | Murie! Siebert | Richard Branson
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KATRINA MARKOFF

“BRINGING PEACE TO THE WORLD through chocolate 1s a pretty g

manira, admits Katrina Markoff, the founder of Vosges Haut

Chocolat, a Chicago business with 54.5 milhion in annual sales, " But

it can do that by introducing different cultures and points of view.”

To that end, the '.'!.'|"i-.'.|| box of 1'|1|-:-_::_'-C truffles mixes exotic flavors

from all over the globe, including Japanese wasabi, Italian taleggio
cheese, and Mexican ancho chili. In Markoff's mind, vou can’t help but think about
tribal lands in northeast India as VL SaVol her curry-coconut Naga truffle.

Markoft, 32, developed her "We are the World”™ philosophy of chocolate while
studying classical cooking at the Cordon Bleu in France and later, when she appren
ticed under Spanish chet Ferran Adna, who 1s celebrated tor taking culinary nisks. She
then spent nine months traveling the world and tasting all manner of foods, from
worms to kaffir limes to white poppy seed. Returning to the ULS,, she took a job at her
uncle’s home-furnishings catalog business to learn about vendor-buver relationships,
photo styling, and copywriting. She opened her first retail shop in Chicago in 1998
with a loan backed by the Small Business Administration, and started selling choco-
lates at specialty food stores and Neiman Marcus a year later.

Today there are Vosges stores in New York City and Las Vegas { Japan 15 next
and 30 employees on the payroll. And Markoft still maintains that her chocolate
can save the world. She credits her mother, who runs a hazardous waste removal
company and who taught her to add receipts at an early age, for encouraging her
to set audacious goals: “She always said, “You just have to do it. There are no

limitations.” —Stephame Chifford

For showing the power of the peer group
BARRY STEINBERG & CRAIG SUMEREL

FIVE YEARS AGO Barry Stemberg, 59, and

Craig Sumerel, 38, both successful tire retail

ers, ran into each other in the lobby at Pirelli.
b Senv They traded war stories, griped a bit, and re
alized that th

they ought to talk more regularly. That

ey had so much in common that
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al Retail Tire Metwork, a 12-member peer
group that meets for two days three times a year. “We have 275
locations, sell 3 million tires a vear, employ 5,000 people, and
have revenue of $500 mallion,” says Steinberg (above right).
Some manufacturers have offered the group a bulk discount,
and the Tire Industry Assocation’s PAC coordinator spoke at a

recent meeting after a presentation on a new trend: filling tires

with nitrogen instead of air. Group members, who hail from

ar-flung markets, could never command as much attention on their own. Besides
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call up a competitor down the street, but we re guarced with one another, Stemberg

says. In the peer group, everything's out in the open, even hnancals. —Donna Fenn
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